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Apzinnons

TN G » AT

v Tl elvat eva Proof of Concept;

v" Tolog gival o okomog evog Proof of Concept;

v" Tovu otoxevel eva Proof of Concept; (A§lomoinon atnv
Bliopnxavia, Matevta, Xpnuatodotnon amno VCs k.a.)



Ti elvay;

EpyaAeio utootnpleéng tng tTeEXVoAoyikne wpipavong (avénon tou
ertuedou amd TRL3) kat emkUpwWoNC TNEG AELTOUPYLKOTNTAC KoL
BlwolpuotnTa (OLKOVOUOTEXVLKN) EVOC KOLVOTOMOU TEXVOAOYLKOU

gyxewpnuatoc (project), ukpnc xpnuatodotnong (~5K - 20K) yia
TIEPLOPLOMEVO XPOVLKO Slaotnpa uAomoinong (~6 - 12 uRveg).

O@&Aovpe va dwooupe TN SduUvATOTNTA OE EPEUVNTIKA €pya UE Mesdlon Phase proad of Concape Pretctype
gUTtopLKn TtpoomTikn (Epya Metadopac Texvoloyiag).

* VO CUVEXLOOUV Ol EPEVVNTEC TNV £pPEuvVNTIKN dpaotnpLotnta -

LLETA TNV OAOKANPWON TNG EPEUVNTLIKAC XpnHatodotnong -oe Go-To-Market

OUVEXELOL TWV EVEPYELWV TPOOTACLOC KOl KOTOXUPWONG : o
& C.*

SlKalwpATtwy  olavontikng  Loloktnolog- HE  OKOTO  va o L
ILELWOOULLE TO XPOVO UEXPL TNV EUTTOPLKH TOUC alomoinon, ’ s =
* va SlepeuvnBouv ol gumoplkec duvatotnteg (market needs & n

opportunities) ‘



Tt teplthappave; (OploBstnon)

» DNOKLUN, TIELPOUATIONOC, €TUOELEN KOl EMLKUPWON KOLVOTOMWY TEXVOAOYLKWV
TMPWTOTUTIWV KOl TIPOOTITIKAC TEXVOAOYLKAG KOl EUMTOPLKAG AELTOUPYLKOTNTOG
Kol TPOOTLOEUEVNC aglag.

» [paypoatonoinon MPWTOTOPLOKAG EPEUVAG OLXUAC TIOU OTTALTETOL YLl TNV
enitevén Tou otoxou tou PoC Kal TNV AVILUETWTILON TUXOV TIPOKANCEWV.

» [NpocdLopLOUOC TIOPAUETPWY TEXVLKNC PLWOLUOTNTAC, TEXVIKWV {NTNUATWVY KoL
EUTTOPEVMATLKN G aloToinonc.

» Anocadnvion tng oTPATNYLKAC TPOOTACLAC TwV SIKALWUATWY SLavonTIKAG

Ldloktnoiag

» Avayvwplon XpnUotoSOoTIKWV OVOYKWVY KOL CUVEPYAOLWV HE OTPATNYLKOUG
gTOllpouC (m.X. emuewpnoel, ¢opeic) HE OKOTMO TNV HETATPOT TWV
QTIOTEAECUATWY OE KALVOTOUA Tipolovta r/Kat StadLlkaotec.

» AfloAoynon Twv TBavVwWV «TEALKWV XPNOTWV» TNG AVOUEVOLEVNG KOLVOTOULOC
Kat avatpodpodotnon.




loti PoC;

» [a va evioYUOOUE TNV TTOLOTNTA KoL TOV OYKO TWwV TIPOoTAoewV dnuioupyiog Spinoff stalpewwy,
MPETEL va evtomifovtal epeuvnTika project uPpnAnc peAAovTIKAC aioc epmopevpatTonoinong o
npwLpo otadlo.

» [la va EMITOYUVOULLE TNV TIOPELO TOUC KAl TNV wPLHLOVon TPOoC TNV EPELVNTIKA Xpnupotodotnon
EUTTOPLKNC aéLlomoinonc.

» T vo amodeiéoupe OTL UMOPOUUE VA LETAPEPOUUE TIEPLOCOTEPA EPEVVNTLKA EPYA UE EUTTOPLKO
Suva ko otn daon xpnUatodotTnong EUMOPLKAC afLomoinong LECW EYKALPWYVY KoL OTOXEUMEVWV
EVEPYELWV.

» [a vol au€ENooUpE ToV aPLBUO TWV EPEVVNTWY TIOU CUMMETEXOUV OE SpaoTnPLOTNTEG METADOPAC
TEXVOAOYLOC OO OAEC TIC OXOAEC.

» Mo v PEATIWOOUPE TNV TOLOTNTA TWV TPOTACEWV TOU UTIOPAAAOVTIOL OE TPOOKANOELG
Xpnuatodotnong Epywv eumnoplkng aélomoinonc (m.x., EIC, EIT).



la touc Epguvntéc... yua ta Idpuparta... yia tnv Emttayvvon tng Aélomoinong

Eukatpia avantuéng npog dtadopeg kateuBUvoeLg yia Epeuvnteg kat EmyelpnoeLg
. EVTOTILOOG VEWV EUKALPLWV EUTIOPLKAC aloTtoinong amod UPLOTAUEVA KoL VEQ EPEUVNTLKA £pyal.

. EmikOpwon tn¢ epappooipotntag (feasibility) piac epeuvnTtikng LOEOG O TPAYUATIKEG CUVONKEC

. ASLOAGYNON TNG TEXVIKAG KOL EUTTOPLKAG BLWOLHATNTAG EVOG EPEUVNTIKOU ATOTEAECUATOC Ao TV Ayopd

. ZUVOEQDN TNG EPEUVAC HE TG AVAYKEG TNG ayopadg (market needs & opportunities)

. Meilwon tov Kwvduvou gumnopeupatonoinong Kol Emtaxvvon tng wpipavong uPpLoTAUEVWY EPYWV.

o U A W N R

. Napoxn xpnpratodotnong moAv npwipou otadiov (otnv nieptoxn TRL-3) mou dev eival Stabéoun peéocw AAAwY
LN XOVLOLWV.

7. Avadelén epmoplkol Suvapkou tng texvoloyiag Kat tpooéAKuon evoladEPOVTOC Ao EMEVOUTEC
8. EnadEg e oteAEXN TNC ayopag yla mentoring.
9. Mpoctolpaocia yia emopeva otadia avantuéng (r.x. prototype, MVP, spin-off, licensing)

10.A¢onoinon tng dtavontiknig tdloktnoioag (IP) kat evioxuon tng afiag tng

To Proof of Concept ye@pUpPWVEL TNV EPEUVA LIE TNV AYOPLQ,

UELWVOVTAC TO pioko kat avéavovtacg tnv mdavotnta EUnoplkng aéloroinonc.




la touc Epguvntéc... yua ta Idpuparta... yia tnv Emttayvvon tng Aélomoinong

Tl onupaivel emtuyia;

1. MpooEAKUON VEWV EPEUVNTWV KOL KVEWV» EPELVNTWYV OTN HETAPOPA TEXVOAOYLOC
2. AleUpuvon TWV ETLOTNHOVIKWY TIES LWV TWV £pywV petadopac texvoloylag m.x. AvOpwrioTtikeg EmotApec, Maldaywylkad, KATT.
3. Auénon twv yvwotonolioswv oto NMT

4. AUEnon TNC EPELVNTLKAC XpNHatodotnong (cuvepyatikad €pya e tn Bropnxavia, SNUOCLEC XpNUATOOOTACELS, TIPOETOLUOOLA YLaL
seed funding)

5. Auénon Twv emMadwV-CUVEPYOOLWY HE ETALPELEC — avEnon Tou pool Twv cuvdedepevwy eTatpelwyv pe to TMT

Baolkd onpeLa TTOU MIPETEL VA TIPOCGEEOUV OL «2ZUUETEXOVTEGY

1. Branding / Marketing ylLa tTnv mpooéAKUon VEWV EPEUVNTWY KAl ETILXELPOEWV Tou Ba Souv Ta amoteAéopata

2. To I'padeio Metadopacg Texvoloyiag va Bploketal oto enikevtpo tne Stadikaoiac AnPng anoddocswyv, aAld Ta Epya va
ETILKUPWVOVTOL KoL VoL aéloAoyouvtal amno eEwWTepLlkoug aveéaptntouc aflohoynteg Wlaitepa we npog tn duvatotnta
EUMOPELATOTOLNONCG yla va uTtapxel Stadavela otn dtadikaoia emAOYAC.

3. Zuppopdwon Ue tig odnyieg mou opilovtal otnv MPookAnon tou PoC kat tTipnon avotnpwyv npoBeoutlwyv uAomoinong kat mapadoong.

4. Katoavonon tou poAou Kkal tn¢ onuaciac mov Stadpapatilel eva PoC og ox€on He TOUC UPLOTAUEVOUC NXOVLIOHOUC XpnHatodotnong
(AEN EINAI EPEYNHTIKH) — AvtavakAdtatl oto peyeboc xpnuoatodotnong, Ba mpemel va uttdpxel kaBodriynon amo 1o emninedo tng
npotTaonc.

5. Yrnootrptén Twv mpotaoswv nou &€ Ba xpnuatodotnbouv MPoKeLUEVOU VA TTAPOLELVOUV EVEPYEC OTO pipeline.
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Mapadeiypara atrd diadIKATiES KAl EVEPYEIEC TTOU UAOTTOIOUVTAI
oT0 TTAaiolo evog Proof of Concept



Awaypoppa Ponc Yhoroinong evoc Mpoypapupatoc Proof of Concept

Enrpor afiokdimons:

Awvoucrr) Ipoorcinaon (Ilowor,
I, [oco Xpovo & Kootog)

"Eywpion ypnpotodémenc and
uppodin BeopiKd opyove

Evnpépooom axadnpeiaic/

YroPokt ko emuchpoon
oysdiov £pyov (syKekpiEvo)

YroPokf coppavnTucon

Emucbpeorn/vropoln Epyon,
(Amod ooty ExBzom)




YAonoinon Mpoypappatog

®AZH 0/1: NpdokAnon & YnofoAn Npotdoswv

_i‘.'uﬂ!—ﬂ_

Mpoodloplopog SLadkaolwy Kol ouykpotnon
ETUTPOTNC a€LOAOYNONG

Aopopodwon kptnplwv afloAdynong
Anpooievon mpOokAnong
Awaxuon KalL  evnuEpwon
KOLVOTNTOG

JUYKEVTPWON TIPOTACEWVY
ApXLKOG €AeyxoC Tpotacewv amd TMT wg mpog
emAe€LpuotnTa yla to Npoypappa (TUmka)
Evnuépwon opddwv mpoc aéloAdynon

akadNUAiKAG

®AZH 2: AfloAdynon Npotdcswv

JuykAnon Emtpornng aloAdynoncg Ko
umoypadn oupdwVNTIKOU
EUTILOTEVUTIKOTNTOC

Mapouoiaon npotacswv (pitching)

‘EkBeon a&loAoynong
Eykplon emAeXBEvVTwy  opadwv/épywv

oo apuodia Beopikd opyava

DAZH 3: Xpnpatodotnon & YAonoinon Epywv

Emkowvwvia kot ouvepyacia pe [padeio
Metadopag Texvoloyiog

(Opada vmootnptne & mapakoAouBNONG Twv
€pywv PoC)

YrioBoAn kot emikUpwon oxediov €pyou POC
Yroypadr cupdwvntikou (av anatteitatl)
YAomnoinon & xpnuatodotnon dpdcewv
Mapouociaon evélapeoou Kal  TeAlkoU
QTOTEAECUOTOC  (ETMLOTNUOVLKO/TEXVIKO  17/Kall
ETIXELPNHUOTLKO LOVTEAO)
Erukbpwon KoLl urofoAn
anoteAéopatoc (18 pnveg)

TEALKOU




DAZH 3: AfloAoynon kat evtoén npotacswv (~12 MAVEeC)

* Eriikolvwvia kat ocuvepyaoia pe Npadeio Metadopdg Texvoloyiag
= (Opada vrtootnpéng & mapakoAouOnong Twv £pywv PoC)

* YrtoBoAn kat emkupwon oxediou €pyou POC

* Yrioypadn cupdwvntikoL pe EAKE

= YAomoinon & xpnuatodotnon dpdcewv mpotaong

» MNapouocioon eVvOLAUECOU KoL TEALKOU OITOTEAECUATOC
(EMLOTNUOVIKO/TEXVLKO H/Kal ETILXELPNUATLKO LOVTEAO)

» EruikUpwon Kot UTtoBoAR teAlkoU amoteAeopatoc (18 pnveg)

.............

............

- Xpnparodomon/
viomoinen Epyoy

Emxowvevia xat cm-sb?acia fe
-~ MMTK oudda PoC

Yrofoin ko1 smxvprcH
oyediov Epyov (eyxkexpiuévo)

YroBoin copg@wnTikon
(EAKE)

Yhomoinom épyov (pe
apopnbeiec - EAKE)

L Evéipeany Tehoay

Exfzon/Tlapovoioon

Emdpoon/virofoisi Epyon.
(Amolonotix) Exfeon)
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v" Ti eival To TRL, uAotroinon PoC pe Baon 1o emiredo TRL
v MNwcg epiypdeetal n emyxeipnuaTikh (BRL) wpindtnta piag epeuvnTIKAS 10€0C;



Develop +Protect+Commercialize

Livieratos, A., Dimitrakopoulos, Y., Tsinopoulos, C. (2022), IJTT 19(4):439

Develop Protect

R&D project management

: Budget
Rights b tentability Y for IP
clearance

strategs protection

Commer- Commer-
Competition . cialization cialization
analysis
model plan

Problem Target group- Market

definition End users

Commercialize







R&D project management

H diaxeipion TG €peuvacg UTropei va TTapel TNV Jop®n NG diaxeipions Epywv (project management).
Ta €pya £€peuvac Kal AVATITUENG €XOUV DIAPOPETIKA OTADIO AVAAOYQ UE TO AVTIKEIMEVO.

[1.x. otnv avarmruén véwv eapuakwyv ta oTadia givai:
— Avarmrruén dpacoTiki¢ ouoiag

European
Commission

— AOKIUEG in Vitro _

— Aokiuég o€ (wa Technology Readiness Levels
- ,(AIVIKgg 5OKIIJ£§ (paan I TRL 0: Idea. Unproven concept, no testing has been performed.
—> KAIVIK&g GOKIIJSg (pao'f] ” TRL 1: Basic research. Principles postulated and observed but no experimental proof available.
— I’(AIVIKEg 60KIIJ€§ (pao-n I” TRL 2: Technology formulation. Concept and application have been formulated.
o TRL 3: Applied research. First laboratory tests completed; proof of concept.
I ® TRL 4: Small scale prototype built in a laboratory environment ("ugly" prototype).

TRL 5: Large scale prototype tested in intended environment.

ZTn alaxal’plo.n épvwv £|’VG| KG)\() va éxouue é)\avxo TRL 6: Prototype system tested in intended environment close to expected performance.

TRL 7: Demonstration system operating in operational environment at pre-commercial scale.

- XpOV06IGYpGl‘I “GTOQ TRL 8: First of a kind commercial system. Manufacturing issues solved.
- TI'pOUTI'O)\OYIO'IJOL'J TRL 9: Full commercial application, technology available for consumers.

- opoonuwyv (milestones)
- ECWTEPIKEC TUVEPYATIEC TTOU ATTAITOUVTAI YIA TNV OAOKANpwaon Tou £pyou (Open innovation)

['la k&Oe €pyo (project) TTPETTEI va JTTOPOUNE VA ATTAVTIIOOUME OTNV pwTtnon «16oo xpovo Kai
méoa xpnuara» (éoTw Kal KT npocéyyloq) yla 10 srrc’)psvo TRL.
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Protect




Stream Protect - Prior Art @

Eurcpdisches
wropean Espacenet
0 Office européen Patent search

des brevets

Google

Patents

>@-

patsnap

K Patent Inspiration
creative helicopter view

ScienceDirect

PublffJed Gocdle

1. Identify the closest Prior Art for Patentability
(Novelty & Inventiveness)

2. ldentify Active Patents that may be infringed
during commercialization process

3. Use classification for Business Analytics to

identify

. RPacaarch Comnatitare/Ceallaharatare



Develop +Protect+Commercialize

Protect

Rights

clearance




Stream Protect - Rights Clearance

120 INTERNATIONAL APPLICATION PUBLISHED UNDER THE PATENT COOPERATHIN TREATY (PCT)

o e hanication T 00 0 00O O Who is who?

{10} International Publication Mumber

WO 2017/017433 A2

\\¢

(43} International Publication Date
2 February 2007 (02.02,2017) WIPOIPCT

Inventor(s): Anyone who contributes in any way

151} Intermational Patent Classification AD, AT, AU AZ, BA, BB, BG, BH. BN, BR, BW,
W, OO, CR, CU, CE, DE, DE,

BOTD 6700 (200601 ) :Ih!_ CA, CH, CL, CN, C D,
. DO DE B OMLGT, L] L] "
i to the capture of the idea & the illustration of at
FCT/GBR01605227% KZ, LA, LC, LK, LR, U, LY, MA, MD, ME, MG,
{22} International F Aling Dt MK, MM, MW, MY, M LA MG, ML MO, NE, OM,
6 j||_|-__- 6§ 26,07, 20016 A, PE, PG FH, PL, P RO, RS, RLL BW, SA, 5O, [ -
T, TH ' ' '
— a3 least one claim. She owns the moral right!!!
126) Publication Language: English (g4) Desi F o

1 Priovity Data: ki
" = g Gl

Applicant(s): She is the owner/holder of the
patent (application), the one who has the lawful
right to file a patent. She could be a physical
(inventor) or a legal entity (organization,
company). She holds the economic rights!!!

- =
ER E
T A EE =
S :
&

Basic Questions
1. Who has the lawful right to be applicant;
2. How IPR are distributed among the applicants;

We need to know:
A. The contribution of each inventor in the invention. Also applies to non-

B. Each inventors’ obligation at his employer based on its contract. patentable innovations or
C. The IP inner policy of each partner. trade secrets.




Develop +Protect+Commercialize

Protect

Patentability




Stream Protect - Patentable
Can my innovation be protected by a patent?

Patentability criteria.... and beyond... State of the Art:

« New with respect to the state of the art. Everything that it is
public available in

* Inventive considering the knowledge of the expert and the

state of the art. anyway (written, oral,

etc.) at the time of first
- Industrially applicable, i.e., a technical solution that can be filing. (priority date).
scaled-up in the relevant industrial environment.

To have a solid patent, we also need:
e Clarity regarding the claims

The most “secure”
opinion on the

* Unity regarding the invention, and

patentability is the * Details and experimental data to

Search Report from a justify that it is sufficiently disclosed
Patent Office in the patent application.

If the above criteria are satisfied (patentability), then we would decide whether we will file a

7 (1]

patent application, “where”, “when”, and “how” at the next step.



Develop +Protect+Commercialize

Protect

IP

strategy




Stream Protect - IP Strategy

How:
 An innovation may be protected through a combination of IPRs, (e.g. patents,
designs, copyrights and trademarks, etc.)

* We need careful management of the relevant information, secrecy, management of
lead times and so on.

* Trying to acquire as many IPRs as possible to block competitor imitation, may be
time and resource intensive.

 We need a balanced and carefully managed IP strategy.

IP strategy must be in coherence with the commercialization strategy

In case the innovation is not patentable, then we should consider other solutions, such as
open source or trade secret!!!




Stream Protect - IP Strategy

When:
 When patenting is the main protection strategy, timing becomes critical.

« Patenting early may prevent others from doing so.

« Patenting late allows a more detailed consideration, and thus a stronger patent,

and enables shifting of expenditure closer to commercialization, reducing the
relevant risk.

Where:

A balanced approach would need to be taken here considering the associated trade
offs between filing in as many countries as possible and the relevant patenting cost.



Commercialize




Develop +Protect+Commercialize

Problem
definition

Commercialize




Commercialize

Stream Commercialize - Problem Definition — —

g

KEEP

CALM
AND

TELL HOUSTON
WE HAVE A PROBLEM




Develop +Protect+Commercialize

Target group-

End users

Commercialize




Commer ze

Stream Commercialize - Target Group/End users ~—— —

a2y United States Patent

10y Patent No.: US 8,807,302 B2

Nygren et al. (45) Date of Patent: Aug. 19,2014
(54) SHOCK ABSORBER WITH DUAL PISTON (56) References Cited

™ 1 TTX FLOW
— Launched 2017, the TTX Flow was a revolutionary step forward in
(73 MX & Enduro products from Ohlins. Giving the rider an improved
riding experience and introducing the patent pending Flow Valve
dynamic control
(*3 b
(21
v
(227 % RN\
% T
(86) | N \ \ e
1 - - . \ -
i - L P R0
( -—
87) 1 ‘3
: @ -
(65) Prior Publication Data LW Uy LIESL LI SR LW L, LS LU
. pes mioumted on a piston rod. The piston rod has an sedally
US 201170017557 Al Jan. 27, 2011 ing and continuous cavity through which damping
can flow between a pressurized chamber and a r¢
(307 Foreign Application Priority Data dumping chamber, The damping medinm flows via
space delimited by the first main piston and the secc
Diee. 19, 2007 (BE) e e DTO2E3E

(51 Int. CL

mistna ot inkn the damnina chambers via pressurizaii
hee first fow Jin
ubstantially ms

FI6F 934
(52) U8, ClL
USPC e
(58} Field of Cla
UspC ...
See application file

5 so that a flov
1 amd the whale
flow limiter as
er periphery of

2 Sheets

We need to understand the value chain of the industry



If the problem we intend to
solve Is related to a cardiac
stress test

Target group: firms

producing stress test
equipment
Users:

Hospitals

Doctors

Nurses

Pacients
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Competition

Commercialize




Stream Commercialize - Competition

We can learn from competitive solutions
Competitors are all those who solve the same problem
Prior art provides a good basis

Benchmarking can be very helpful



Develop +Protect+Commercialize

Market

analysis

Commercialize




Commercialize

Stream Commercialize - Market Analysis (A) ~——
Total Addressable Market (TAM)

% of ages Population Population

5-15 ages 5-15

Europe - 27 4,8% 447 mil. 21,34 mil.
USA 4,6% 328 mil. 16.10 mil.
Japan 6,6% 126 mil. 8 35 mil.
TOTAL 45,79 mil.




Minimum Viable Product (MVP) 1]
S —

Minimum Viable Product (MVP)
Enabling feedback from

potential customers

The largest source of
waste is building a
product that no one will

find useful . Viabl
Minimum lable
Eric Ries (2009)

Crappy products nobody
wants to use

Final product



Commercialize

Stream Commercialize - Market Analysis(B) ~———
Minimum Viable Product (MVP)

Risk / $ Risk / $

o X
{\{{\6 K {\{06 :
Q% e : er e

Release and
validate!

...mitigating risk of developing solutions that no one has ever asked for ...we

want to know early
Waterfall approach Lean approach



Stream Commercialize - Market Analysis (B)
Minimum Viable Product (MVP)

MVPs may range from a simple presentation to a functional prototype.
As research evolves, so do MVPs and in turn the commercialization
model.

Technology Readiness Levels

TRL 0: Idea. Unproven concept, no testing has been performed.
TRL 1: Basic research. Principles postulated and observed but no experimental proof available.
TRL 2: Technology formulation. Concept and application have been formulated.
TRL 3: Applied research. First laboratory tests completed; proof of concept.
® TRL 4: Small scale prototype built in a laboratory environment ("ugly" prototype).

TRL 5: Large scale prototype tested in intended environment.

TRL 6: Prototype system tested in intended environment close to expected performance.

TRL 7: Demonstration system operating in operational environment at pre-commercial scale.
TRL 8: First of a kind commercial system. Manufacturing issues solved.

TRL 9: Full commercial application, technology available for consumers.




N AirBed&
Breakfast

idsa connecting ‘07

If you're heading out to the ICS/D/IDSA
World Congress/Connecting 'O7 event in
San Francisco next week and have yet fo
make accommodations, well consider
networking in your jam-jams. That'’s right
For "an affordable alternative to hotels in
the city,” imagine yourself in a fellow design
' industry person’s home, fresh awake from a

4.8 snooze on the ol' air mattress, chatting

about the day's upcoming events over Pop



Develop +Protect+Commercialize

Commer-

cialization
model

Commercialize




Stream Commercialize - Commercialization Model ——
What are we selling?

problem
value proposition

Revenue model

Who is buying? Who is using? _

Businesses
Consumers/Citizens
Government

How are we selling (means of TT)?

In contract research

collaborative R&D

consulting
Licensing

Products/services via a Spin-off
Lraining

royalties
lum sum Nk
subscription et
fee
remuneration Value
Proposition
...... -_—
. Who? |
Revenue - Value
Model Chain

/ \
. How? |



2ac Evyaplotw!

Dr Yiannis Dimitrakopoulos
Technology Transfer Office Manager
dimgiannhs81@agmail.com
https://www.linkedin.com/in/dr-yiannis-
dimitrakopoulos-4019b1193/
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